L

/[ \  meE THE ol
wE IW'J@E.- | | E@.—.‘NJ'

tinue
i nd mouse duo who con
i it e nd adults winning seven

lv entertain kids a "
tli)cglc?eb:\;(yAwards for Best Short Subject (Cartoons) ‘
'Y

Strong DVD back catalogue
franchise angd continued

Investment in new releases - over

)

USP of contrasti illi i
i ing duality — 2 million units sold across |
Twice the MISCHIEF, Twice the FUN! 25331? fate and 3 new releases

High lntensity; Laugh-out

For 2011-2012, we will

extend Tom and Jerry's To launch an online marketing/PR campaign
reach to connect with
to support and grow awareness of the Tom

target consumers where .
the?/ live, work and play (on and Jerry brand (and the available consumer

air, online, at events, at products) with online consumers
retail)




